Using Twitter on Prevention Teams

Prevention and Education Teams frequently have the opportunity to use social media to disseminate prevention messaging. Social media, like Twitter, are very powerful to inform, educate, and draw people into the conversation. Prevention professionals assisting the Pacific Northwest in their ongoing prevention efforts presented guidance in this document. Melissa Yunas, Florida Forest Service and Jennifer Myslivy, BLM Idaho State Office, as part of the PNW Fire Prevention and Education Team (2015-1), prepared the following guidance document.

Using Twitter on an Assignment

Check with host to see if there is an existing Twitter account for prevention team use during the assignment or if a new one needs to be established.

Primary goals for the site need to be established. Connecting with media is generally a logical goal. Reaching general and specific audiences is another. 

Research media sites. For example: http://usnpl.com/ornews.php 

Identify agencies and organizations for inclusion in messaging. Set up a spreadsheet with the headings 	Agency	Twitter Handle	Hashtag(s) Used	Website Link
Also include national organizations like Fire Adapted, Firewise, RSG, and Smokey Bear. See the attached example put together for the PNW in 2015.

Write a variety of targeted Tweets for the assignment. Also use Tweets to show activities, community actions, projects, etc. to amplify the messaging of the assignment.

Use the following guidance document for entering Tweets, analyzing site use, searching for current related conversations, and monitoring the Twitter account. The analytics are extremely valuable and are a metric of message effectiveness.

 


	Pacific Northwest Fire Adaptive Communities
Twitter: @pnwfac

	Agency
	Twitter 
	Hashtag(s)
	Link

	PNWFAC
	@PNWFAC
	#SteppeUpPNW
#Wildfires
	http://pnwfac.weebly.com/  

	BLM 
	@BLMOregon
@BLMNIFC
	
	http://www.blm.gov/or/index.php 

	USDA Forest Service 
	@ForestServiceR6
	
	http://www.fs.usda.gov/r6 

	Oregon Dept of Forestry
	@ORDeptForestry
	#ORfire
	http://www.oregon.gov/ODF/pages/fire/fire.aspx 

	Washington Dept of Natural Resources
	@waDNR_fire
	#WaWildfire
	http://www.dnr.wa.gov/Pages/default.aspx 

	Keep Oregon Green
	@KeepOregonGreen
	#KeepOregonGreen
	http://www.keeporegongreen.org/     http://1.usa.gov/1BbLY4e 


	Northwest Interagency Coordination Center
	@NWCCInfo
	#NWCC
	http://www.nwccinfo.blogspot.com/ 

	Bureau of Indian Affairs
	
	
	http://www.bia.gov/WhoWeAre/RegionalOffices/Northwest/index.htm 

	National Park Service
	
	
	http://www.nps.gov/state/or/index.htm
http://www.nps.gov/state/wa/index.htm 

	US Fish & Wildlife Oregon
Washington
	@USFWSPacific
	
	
http://www.fws.gov/pacific/ 
http://www.fws.gov/wafwo/  

	Oregon State Fire Marshal
	@OSFM
	#FireSafeOregon
	http://www.oregon.gov/OSP/SFM/pages/index.aspx 

	Washington State Fire Marshal
	@WaFireMarshal
	#WaWildfire
	http://www.wsp.wa.gov/fire/firemars.htm 

	Washington Assoc of Fire Chiefs
	@WaFireChiefs
	
	http://washingtonfirechiefs.com/  

	Oregon Assoc of Fire Chiefs
	
	
	http://www.ofca.org/  

	US Dept of Interior
	@Interior
	
	http://www.doi.gov/index.cfm 

	FEMA 
	
	
	http://m.fema.gov/wildfires 

	Fire Adaptive 
	@FireAdapted
	#FireAdapted
	http://www.fireadapted.org/ 

	Firewise
	@Firewise
	#Firewise
	http://firewise.org/wildfire-preparedness.aspx 

	Smokey Bear
	@smokey_bear
	#SmokeyBear
#SmokeyBearHug
#OnlyYou
	http://smokeybear.com/wildfires.asp 

	Ready, Set, Go!
	@RSGProgram
	#RSG
	http://wildlandfirersg.org/  

	Sage Grouse Initiative 
	@ SageGrouseInit 
	#Sage-Grouse
#sagebrush
	http://www.sagegrouseinitiative.com

	
	
	
	

	Media
	
	
	

	Oregon Media List
	
	
	http://www.usnpl.com/ornews.php 

	Washington Media List
	
	
	http://www.usnpl.com/wanews.php 

	Sagebrush Habitat
	
	
	

	NIFC
	
	
	http://www.nifc.gov/fireandsagegrouse/ 

	
	
	
	

	Drought
	
	
	

	US Drought Monitor
	@DroughtCenter
	
	http://droughtmonitor.unl.edu/ 

	USGS
	@USGC
	
	http://wa.water.usgs.gov/news/drought/or.html 
http://wa.water.usgs.gov/news/drought/index.html 

	NOAA
	@NOAA
	
	http://www.ncdc.noaa.gov/sotc/drought/201505 
http://www.cpc.ncep.noaa.gov/products/Drought/ 

	Road closures
	
	
	

	WA DOT
	@wsdot
	
	http://www.wsdot.com/traffic/trafficalerts/default.aspx 

	OR DOT
	@Oregondot
	
	http://new.tripcheck.com/Pages/RCMap.asp 
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Platforms

· Twitter has limited (140) characters and teases its audience with a brief message. Twitter should "push" its audience to another site for additional information. Twitter site https://twitter.com/ You “pull” the audience in to find additional information on your website or Facebook page. 


· [image: ]Tweetdeck, you can schedule tweets weeks to months in advance and search tending topics. Tweetdeck https://tweetdeck.twitter.com/ First open Twitter, then open a second tab Tweetdeck. On left tool bar, click compose tweet icon           once you put in tweet, you can add a small pixel image and then click schedule tweet. 

	Tweetdeck Team How to Video https://www.youtube.com/watch?v=-NqFGQTFs74 


· Twitter Analytics is a free website that can help you determine effectiveness of your message and run reports justifying the outreach.   First open Twitter then open second tab Twitter Analytics https://analytics.twitter.com/user/PNWFAC/home 

· Google Analytics is a free website that will help you determine effectiveness of your webpage, PNWFAC, and runs reports to help justify the outreach.  http://bit.ly/1SsmzHY 


Social Graces
1. If you have nothing to say, please don’t say it.
2. Use only two hashtags per tweets URL’s 
3. When you tweet a URL, please provide a definition of what you are sending people too. Also, shorten the URL to fit into the tweet. To shorten URL’s  https://bitly.com/ 
4. Keeping tweeting all year round (training, job fairs, prevention activities, mitigation). Tweet at least three times a week so you are engaging your followers. 
5. Almost every tweet add a #hashtag or tag an agency (@Firewise) into your tweet to generate additional followers and interest in your topic. 
6. Adding an image (picture or a map) can increase your effectiveness. By adding a photo and a video to social media, you can increase views by over 45%. It is recommended that you find a picture that relates to your tweet/post and use the Snipping Tool/Apple Grab Tool to reduce the image size and capture the frame you need.    
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